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MIA: 10 YEARS OF CREATIVITY AND INNOVATION
FOR THE AUDIOVISUAL INDUSTRY

Over 100 “Made in MIA” audiovisual works produced in 10 years.
Record number of applications: 600 projects from 90 countries across all continents.
Over 80 meetings, panels and events and 5 keynotes.
5 showcases for 60 of the most anticipated Italian and international products of the next season among
Animation, Doc & Factual, Drama and Film.
The Innovation for Creative Industries program and the MIA XR showcase with 13 immersive works.
The presentation of the APA Annual Report and the ANICA panels.
The new MIA Development Awards.

Rome, October 14, 2024 - MIA | Mercato Internazionale Audiovisivo - promoted by ANICA (Italian Association of Film,
Audiovisual and Digital Industries) chaired by Francesco Rutelli and APA (ltalian Audiovisual Producers Association)
chaired by Chiara Sbarigia and directed for the third year by Gaia Tridente - returns to Rome from 14" to 18" October
2024 with its tenth edition.

Born in 2015 to promote the internationalization of the Italian audiovisual industry, MIA has grown to become a key
event for the global audiovisual industry. It serves as a curated market that embraces the diverse needs of a dynamic
ecosystem, encompassing various genres with distinct requirements, production and distribution paradigms, all
designed for different audiences. MIA pays special attention to the mostinnovative technologies applied to audiovisual
production. A strategic player throughout the entire value chain, from co-production to development and circulation
of works and talents, aimed at a renewed search and discovery of unpublished IPs, ready for distribution and market
release. Over the past 10 years, MIA has become a reliable partner for market players, a platform for discovering new
projects, and a business incubator.

This year, MIA celebrates its 10th anniversary with a program full of new features and an editorial journey that will
lead to the discovery of all those works that, thanks to their participation in MIA, have found creative, production,
financial, and distribution partners. These collaborations have enabled the production of over 100 works, including
films, series, animated works, and documentaries.

This tenth edition has set a record in submissions, with over 600 projects received for the Co-Production Market - a
20% increase compared to 2023 - from 90 nations across all continents. Of these, 60 projects will be presented,
including works in Animation, Documentaries, Drama, and Films.

The most pressing and urgent issues in the sector will be addressed in over 80 meetings, panels, and events scheduled,
along with 5 keynotes featuring internationally renowned executives. Among them are Owen Dennis, creator and
executive producer of the highly anticipated animated series Among Us, based on the cult video game of the same
name; Katherine Pope, President of Sony Pictures Television Studios, who has overseen the development of successful
productions featured on all major platforms, such as The Last of Us, The Good Doctor, Outlander, The Boys, Cobra Kai,
The Night Agent, Dark Matter, For All Mankind, and Twisted Metal; the Canadian producer Odessa Rae, Academy
Award-winning in 2023 for the documentary Navalny; Clayton Townsend, producer of extraordinary works such as
the multi-award-winning Netflix series Ripley and numerous Oliver Stone films, including Born on the Fourth of July
and Natural Born Killers; Ed Havard, Senior Vice President of Unscripted Programming at Universal International
Studios, and Monica Rodman, Executive Vice President of Development at Universal Television Alternative Studio,
who will bring their vision on the future of unscripted content to MIA.
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This program of meetings aims to reflect the transformative journey that the audiovisual sector has undergone and is
still undergoing globally, seeking to anticipate its next evolutions.

Sixty highly anticipated Italian and international works from the upcoming season will be presented across five
showcases, featuring Animation, Doc & Factual, Drama, and Film, along with the MIA XR showcase, which will
highlight immersive works.

Among the most anticipated events is the presentation of the Report on National Audiovisual Production by APA
(Italian Audiovisual Producers Association) and the panel promoted by ANICA’s (Italian Association of Film, Audiovisual
and Digital Industries) Producers Union, which will discuss the criteria for project selection and the benchmarks used
to define a film's success.

Returning in 2024 is the MIA BUYERS CLUB program, dedicated to international distribution and designed to support
the circulation of films, with a particular focus on theatrical distribution through the Comin'UP sessions, the Work in
Progress program C EU Soon, and Market Screenings.

Additionally, MIA Stories, the new incubation program aimed at discovering IPs presented at MIA through strategic
partners, will feature dedicated pitch sessions, international showcases, and B2B meetings, including Shoot The Book!
MIA Edition; Scenari Transalpini; EBU — Proud to Present; Unbox; Lazio Pitching Forum; B2B Exchange: CEE
Animation.

New developments are in store for the awards to be presented during the closing ceremony of MIA 2024. To celebrate
its tenth anniversary, MIA is introducing the new MIA Development Awards, with four prizes dedicated to the four
categories of the Co-Production Market, which will be awarded to the projects selected and presented in the Pitching
Forum. In addition to these, there will be recognitions promoted by Paramount, GEDI, Screen, and WIFTMI. The Bixio
Award will also be presented during the ceremony.

MIA has the support of the Italian Ministry of Foreign Affairs and International Cooperation, ITA-Italian Trade Agency,
and the contribution of Creative Europe MEDIA. It also receives the support of the Italian Ministry of Culture, the
Italian Ministry of Enterprises and Made in Italy and the Lazio Region.

The official sponsor of the market is Unicredit. MIA enjoys the patronage of Eurimages.

This tenth edition of MIA will also take place on the MIADIGITAL.IT platform, a fundamental tool for innovation,
promotion and information that allows remote participation and offers the possibility of reviewing the main events
even after the market has concluded.
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THE ANIMATION DIVISION

The Animation Division, curated by Carla Vulpiani, Manager Animation Content, will see a series of meetings and the
international showcase AnyShow.

ANIMATION DIVISION PANELS

The program will kick off with a workshop dedicated to a group of producers from emerging countries, under the B2B
Exchange Program, that this year will be focusing on Animation and is organized in collaboration with CEE Animation.
The participants will be guided by the two tutors Alessandra Principini, Fundraiser of Movimenti Production (Italy) and
Pablo Jordi, CEO & Co-Founder of Pikkukala (Finland/Spain).

Alliances and Strategies for Program Licensing will see on stage the CCO, Executive Producer and Board Member of
Peyo, Nile de Wilde (Belgium); the General Manager of Gruppo Alcuni, Francesco Manfio (ltaly); the Vice President
Licensing Sales & Strategy of Rainbow spa Matteo Olivetti (Italy) and the Head of Italy and International Head of Toys
Gianluca Ferrara (Italy) discussing possible alliances and strategies involving broadcasters and licensees, for the benefit
of the entire production chain.

In Is Creating Programs Re-Inventing the Recipe Each Time?, Luca Milano, Executive Director of Rai Kids (Italy); Vicky
Schroederus, Senior Executive in Charge of International Co-Productions & Acquisitions of YLE Children and Youth
(Finland) and Yago Fafidino Lousa, Director of Clan TV and Head of Children Content, RTVE (Spain), will talk about
possible alliances between broadcasters, starting from their different co-production experiences.

In Animation Co-Productions with Italy: Tapping into the Potential in Feature Film Production, we will discuss how
the Italian film industry is trying to overcome the objective financial difficulties of producing and distributing animated
feature films, a sector that can count on incredible producers, distributors and talents, fresh from recent and successful
cases. With Andrea Occhipinti, President & CEO, Lucky Red (Italy) - in theaters from the end of August with the
animated feature film Invelle by Simone Massi; Evelina Poggi, CEO & Producer of Lynx Multimedia Factory (Italy) and
Paul Cummins, CEO of Telegael (Ireland) - in theaters at the beginning of August with the co-production La bicicletta
di Bartali by Enrico Paolantonio; Maria Carolina Terzi, Co-Founder & Producer of MAD Entertainment (ltaly);
moderated by Eleanor Coleman, Animation Acquisitions and Co-Productions of Indie Sales (France).

Among the case studies is Samuel: A Study of a Success Story, an animated series produced by ARTE France in
collaboration with RTVE and TV3. This captivating series has reached 35 million viewers across Europe through linear
distribution, on-demand platforms, and cross-platform engagement, including a presence on TikTok."With Damien
Megherbi, Co-Founder & Producer of the series, Les Valseurs (France); Yago Fafidino Lousa, Director of Clan TV and
Head of Children Content, RTVE (Spain); Pablo Jordi, CEO & Co-Founder, Pikkukala (Finland/Spain). Moderated by
Animator, Graphic Designer, Visual Artist Comfort Arthur ( Black Barbie; | Am Leaving In Ghana Get Me Out of Here ),
CEO of The Comfy Studio (France/Ghana).

Sourcing IPs: Next-Generation Success Stories brings to the stage the topic of page-to-screen adaptations of existing
IPs, with Massimo Fenati, CEO of Eaglet (UK) - today one of the most interesting talents in contemporary comics; Tom
Beattie, Managing Director of Tiger Aspect Kids & Family (UK) Maurizia Sereni, Head of Creative Development of
Movimenti Production (Italy); and Alexandre Hénin, Managing Director of Bayard Animation (France). To anticipate
this event, in the special focus Commissioning IPs, RAIl & BBC, the two public broadcasters will talk about their recent
collaborations, in particular the upcoming series Super Magic Happy Forest (Tiger Aspect Kids & Family with Movimenti
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Production, Monello Productions and Zodiak Kids and Family France - Banijay-Kids & Family) and Piripenguins (Eaglet,
Red Monk). Joining Rai Kids on stage will be British Commissioning Executives Beth Gardiner, BBC Children & Education
CBeebies and Jo Allen, Animation 7+, BBC Children & Education.

As part of the collaboration between MIA and Short Film Days/Alice nella citta, MIA has co-curated the conversation
The Art of Life between Alessandro Rak (The Art of Happiness, Cenerentola the Cat, Yaya and Lennie, F Il - The Wonder
of the World ) and Giovanni Columbu (Arcipelaghi, Su Re, Balentes). They will discuss how to blend artistic intent in
animation with the ability to connect with a wide audience while maintaining their unique creative vision."

ANYSHOW

AnyShow, the International Animation Showcase at MIA, is back and reaffirming its status as a key event on the
animation industry's calendar. This year, we’ve seen an impressive increase of over 200% in applications received
compared to 2023, 14 projects from productions across 17 countries have been selected. Italy is represented in more
than 50% of the productions presented for the showcase, which thus remains faithful to its original mission of giving a
restitution of Italian productions. The selected projects include 6 TV Series, 2 TV One-Offs and 6 Feature Films .

Among the TV Series, APOCALYPSE MOJITO, produced by Erika Forzy for Passion Pictures (France), written and
directed by Julien Seze and Cédric Stéphan, set between the tables of a bar in a post-climate and technological change
future. THE BLACK DIAMOND RACE, produced by Francesco Manfio (Gruppo Alcuni), Sriram Chandrasekaran
(Broadvision Perspectives India Pvt Ltd), Luca Milano (Rai Kids), Santiago Fandifio Lousa (RTVE) and Oscar Albert
(Motion Pictures), and directed by Sergio Manfio, Anna Manfio, Francesco Manfio and Darsana Radhakrishnan (ltaly,
India, Spain), tells the story of the Maharaja's daughter who dreams of becoming a racing car driver and will have to
face the ruthless enemy who wants to obtain the crown. KWEKU THE TRAVELLER, produced and directed by Amanda
Anim-Appiah (Wonderworld Institute of Creation) and Joshua France (Ghana, Canada) stars Kweku, a student in
contemporary Ghana, who finds himself mysteriously transported back in time through a magical mask. MISFIT
MANOR, produced by Jayakumar P for Toonz Media Group, and directed by Noah Paul, James Bishop and Chris Douch
(India, USA) is about vampires in haunted houses who can't agree on how to scare humans. In SISSI & CAESAR/SISSI Y
CESAR, produced by Allan Bortnic Kresiberger (Tres Tercios), Mauro Di Bella (Fantasmagorie Studio), Riccardo Antonio
Silvio Antonino (Robin Studio) and directed by Gabriela Villalobos (Chile), the Earth is gradually turning black and white,
two penguin brothers explore exotic places to recover the lost colors. THE UPSIDE DOWN RIVER/LA RIVIERE A
LENVERS, produced by Emmanuéle Pétry (Dandelooo) and Jean-Baptiste Wery (Dandelooo), directed by Paul Leluc,
Sabine Dabadie, Anastasia Heinzl, Guillaume Mautalent, Joélle Oosterlink, Sébastien Oursel (France), it is the story of
the meeting between Tomek and Hannah on the road to the Qjar River in search of a magic drop. For the TV One-Off
in DESERT SISTERS/LAS HERMANAS DEL DESIERTO, produced by Maria Graciela Severino (Marmota Studio) and
directed by Matias Latorre (Chile), the sisters Maria and Rosa fight in the Kallpa desert against the oppression of the
Empire. I'M STAYING UP!/NON SCENDO!, produced by Caterina De Mata (Light Colors Studio) and Sara Cabras (Rai
Kids), directed by Sinne Mutsaers (ltaly), features a teenager who has a complicated relationship with her mother and
finds herself having to protect the woods surrounding their home. For Feature Films, DISPOSABLE/DESEVHEABLE,
produced by Miguel Molina of the award-winning Jaibo Flims and directed by Carlos Gdmez Salamanca (Colombia,
Spain), follows the adventures of a biochemist kidnapped in the jungle by a Colombian paramilitary group to
manufacture drugs and become a fighter. MARY ANNING, a production by Nicolas Burlet (Nadasdy Film) and Arnaud
Demuynck (La Boite... productions), directed by Marcel Barelli, Pierre-Luc Granjon, Magali Puzol (Belgium,
Switzerland), takes us to 19th century England, amidst the fossil hunting of a family trying to escape from poverty. MY
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FRIEND THE SUN/MI AMIGO EL SOL, produced by Miguel Angel Uriegas (Fotosintesis Media), Genaro Lopez
(Fotosintesis Media) and Magali Puzol (France, Switzerland) and directed by Alejandra Perez Gonzalez (Brazil, Mexico),
is set in Mexico City, where magic and painting intertwine with Aztec deities to save the world. NO GOOD AND NO
EVIL/NESSUN BENE NESSUN MALE, produced by by Lucio Gaudino (Habanafilm) and Ugo Murgia (Mupi studio) and
directed by Lucio Gaudino and Beba Slijepcevic (Italy, Serbia), is set in 1999 and retraces the journey of Anna who
wants to reach Serbia to track down her husband's secret son, between the desire for revenge and facing a country
devastated by war. STATE OF SOULS/LO STATO DELLE ANIME, produced by Peter Marcias and Antonio Gianfagna
(Ultima Onda Produzioni) and Camillo Esposito (CapeTown Film), directed by Peter Marcias (Italy), retraces the story
of the taxidermist Efisio Marini who must face a series of mysterious crimes in Albinei in Sardinia. THE VIOLINIST,
produced by Yuki Takafumi and Justin Deimen (Aurora Media Holdings Inc), Paloma Mora (TV ON Producciones), Ervin
Han (Robot Playground Media), Bernard Toh (Robot Playground Media) and Elaine Chan (Robot Playground Media),
directed by Ervin Han (Japan, Singapore, Spain, Taiwan) is the story of two aspiring violinists from Singapore who dream
of traveling the world performing, but the war in Southeast Asia in 1941 puts their dreams on hold.

THE DOC & FACTUAL DIVISION

The Doc & Factual Division, curated by Marco Spagnoli, Head of Doc&Factual and Deputy Director of MIA, will feature
a series of meetings alongside the international showcases 'ltalians Doc It Better,' focused on Italian documentaries,
and the 'International Factual Forum,' dedicated to television formats.

DOC & FACTUAL DIVISION PANELS

The Doc&Factual Division continues to work on international co-productions and their “facilitation”, collaborating
closely with Rai Documentari to tell the very important international partnership with France Télévisions. Following
the announcement of the strategic collaboration, given last year at MIA, in the panel France Télévisions & Rai present
their first collaboration the first of the two productions will be presented: The Force of Destiny by Anissa Bonnefont.
Filming began a few days ago and the film will also be released in theaters in 2025. In addition to the director herself
who will take a break from the Milan set to come to Rome to meet market professionals, the panel will also include
Antonio Grigolini, Head of Documentary Unit of France Télévisions (France); Francesco Melzi d'Eril, CEO of MDE Films
and MeMo Films (ltaly); Myriam Weil, Chief Documentaries Officer & Producer of Federation Studios (Italy); Fabrizio
Zappi, Director of Rai Documentari (ltaly).

The rich program exploring the Documentary genre will open with an unmissable conversation with Manuel Catteau,
President and Producer of ZED, one of the most dynamic and important French companies, very active on the European
and global market, who will talk about the evolution of documentary storytelling and the future of factual content in
a rapidly and continuously changing media context.

Pushing The Envelope panel, some of the world's leading industry figures will explore the challenges of reaching new
audiences and engaging 18-35 year olds, who are thought to have drifted away from traditional documentary viewing.
Featuring Abigail Priddle, Creative Director - Specialist Factual at BBC Studios (UK); Caroline Behar, Head of
International Coproductions and Acquisitions, France Télévisions (France); Elisabeth Hagstedt, Head of Content,
Histoire TV, TF1 (France); Thomas Matzek, Head of Specialist Factual, ORF (Austria); Shaminder Nahal, Head of
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Specialist Factual, Channel 4 (UK); Stephen Segaller, Vice President, Programming, The WNET Group (USA). Moderated
by Gioia Avvantaggiato, President and Executive Producer, GA&A (lItaly).

Another key panel is the one on Impact Documentaries, where directors, producers and broadcasters will share their
experiences in creating stories that inform and inspire. From advocacy campaigns to political changes, the strategies
behind the creation of documentaries that can have an impact on society and culture will be illustrated. In the panel -
moderated by Stephen Segaller, Vice President Programming of The WNET Group, the production arm of the North
American giant PBS (USA); Diego Buiiuel, Head of Programs of France Télévisions Studio (France); Giulia Innocenzi,
director and journalist of Rai (Italy); Kelsey Koenig, VP of Production of Impact Partners (USA); Georg
Tschurtschenthaler of gebrueder beetz Filmproduktion (Germany) and the award-winning Tilman Remme, Partner
and Creative Director of GTV Docs.

In Music Docs, director Cosima Spender (Corpo libero and Sanpa: luci e tenebre di San Patrignano) will show the first
images of the documentary dedicated to Andrea Bocelli in European preview, discussing the stratospheric value of
music in cinema. With her also the singer Myss Keta (ltaly); the composer Giacomo Pischiutta (Pivio), President of
ACMF Association of Film Music Composers (ltaly); Valerio Bonelli, Film Editor (Italy); Alessia Rotondo, Screenwriter,
Filmmaster (ltaly).

With Italy as a Strategic Partner for the European Factual Industry: Co-production and the Format Market Between
Challenges and Opportunities, The topic of co-production challenges and opportunities between European countries
and new financing models for the production of factual content will be addressed. With llan Astrug, VP Format
Acquisitions, Warner Bros. Discovery (UK); Gerbrig Blanksma, SVP, International Sales and Partnerships, EMEA, Blue
Ant Studios (UK); Abigail Priddle, Creative Director - Specialist Factual, BBC Studios (UK). Moderated by Riccardo
Mastropietro, CEO & Artistic Director, Pesci Combattenti (Italy).

ITALIANS DOC IT BETTER
Starting this year, Italians Doc It Better, the showcase for Italian documentaries, will exclusively feature world
premieres. Among the 10 selected projects, the lion's share goes to documentaries linked to historical and social
themes with strong repercussions in the present. ACHILLE LAURO: LA CROCIERA DEL TERRORE/ACHILLE LAURO: THE
TERROR CRUISE - produced by Raffaele Brunetti, Vania Del Borgo, Arianna Sacchinelli, Serena Podano for B&B Film,
directed by Simone Manetti (France, Germany, Italy) - and SIGONELLA LA SFIDA/SIGONELLA THE CHALLENGE -
produced by Edvige Di Tommaso for lervolino & Lady Bacardi Entertainment, directed by Flavia Triggiani and Marina
Loi (Italy) - both talk about one of the most difficult moments in recent Italian history when a cruise ship carrying
passengers from all over the world was hijacked off the coast of Egypt by a Palestinian commando. A spy story, one of
the most intricate cases in the history of international politics, a mix of terrorism and diplomacy set in Sigonella, an air
base where a crucial turning point in the history of the Atlantic Pact takes place. LIRICA UCRAINA/ UKRAINIAN
WHISPERS - produced by Laura Paolucci and Domenico Procacci for Fandango, directed by Francesca Mannocchi (ltaly)
- is the result of months of work for Francesca Mannocchi, one of the best war correspondents in Europe. Among the
liberated streets of Bucha, Borodjanka, Irpin, Mannocchi understood that narrating a war means listening to its many
survivors and their suffering. Just as in FINO ALLA FINE/UNTIL THE END - produced by Erika Ponti, Luca Ferrara, Beppe
Manzi for Oki Doki Film, directed by Michael Braha (ltaly) - the pain is told by Marco Cappato, the activist who has
been fighting for years to legalize euthanasia in Italy. In 2017, after helping DJ Fabo - who was left blind and tetraplegic
after an accident - to go to Zurich and commit medically assisted suicide, Cappato turned himself in to the Italian
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authorities and a legal trial followed, which reached the Supreme Court. As always, the showcase does not lack art in
its various declinations: ARTE SCIOPERO/ART STRIKE - produced by Luca Immesi and Héléne Nardini, directed by Luca
Immensi (Italy) - tells the life of the artist Galeazzo Nardini who transformed the word “strike” into a continuous and
provocative work of art, writing it every day on various surfaces, from television to newspapers. LA VITA CHE MI
DIEDI/PULLING MY OWN STRINGS - produced by Anna Frandino for Officina 38, Cinema Key, directed by Alessandra
Cataleta (ltaly) - dedicated to Anna Cuticchio, the most famous Sicilian puppeteer who, before being celebrated as a
“pioneer”, was labeled as a heretic, good for nothing, a rebel, a madwoman. Anna's life is a compendium of all the
small and large battles of Italian women over the last sixty years. THE ENCHANTMENT - produced by Elena Pedrazzini
for Twin Studio, directed by Tomaso Pessina (ltaly) - tells the life of the great Italian director Pupi Avati, in light of Aldo
Avati's design of the Odeon cinema in Milan. The film honors cinema as a collective and personal experience, blending
reality and imagination in an emotional map of our time. Football also plays a major role with THE FIRST TIME -
produced and directed by Andrea Bosello for Filmauro (Italy) - in 1984, the president of Napoli football club, Corrado
Ferlaino, achieves the improbable by bringing Diego Maradona, the greatest footballer in the world, to the city.
Maradona's arrival marked the beginning of an extraordinary era, leading the team to historic victories, including the
first Italian National Championship in 1987 and a UEFA Cup triumph in 1989. His legendary connection to the city and
his impact on football remain unforgettable, sealing his status as a global icon. More football but this time in Africa,
with the story of the Senegalese national Futsal team for people with mental health problems. Starting from a context
already terribly afflicted by deep-seated problems of poverty, THE MADMEN COACH - produced by Valerio Di
Tommaso, Carlo Liberatore for 8Moon in collaboration with ECOS-European Culture and Sport Organization), directed
by Carlo Liberatore (Italy) - tells the dreams of the boys who, guided by their mentor Malick Biteyé, experience sport
as a tool for personal and community transformation. Football as a significant and collective ritual, which is entrusted
with the possibility of change and the redefinition of one's own fragilities, a bit like in L'ETA DELL'ORO/THE GOLDEN
AGE - produced by Pierfrancesco Li Donni for Zabriskie in collaboration with Cut & in collaboration with Rai Cinema,
directed by Camilla lannetti (Italy) - where in a family composed only of women, each with a strong personality, the
occasion of the arrival of little Futura becomes the opportunity to tell the parallel paths of their growth.

INTERNATIONAL FACTUAL FORUM

In the International Factual Forum showcase, we see a vibrant diversity of projects that underscore the audiovisual
industry's interest in MIA Doc & Factual Division. This lively sector is represented by original and exceptionally
innovative proposals. Each format features unique elements, ranging from culinary and historical explorations to crime
and adventure series, providing a broad spectrum of options for various audiences. Below are the 10 projects selected
for the showcase:

Bocuse d'or - Succession: produced by Feliz Films, created by Quentin Molina (France). The Cornucopian Caravels:
produced by L & C Srl, created by Attilio Aleotti (Italy). Eat a Book: produced by Agitprop, created by Iskra Angelova
(Bulgaria ). Global Sci-Fi and the Chinese Way: produced by Le Talee, created by Rosario Di Girolamo (China, Italy).

Golden Keys: produced by Studio Pandora, created by Giacomo Arrigoni, Nicolo De Rienzo, Francesco Catarinolo (ltaly).
Investigators: produced by Super Film, created by Peter Pokorny (Czech Republic, Slovak Republic).

Last Will: produced by Scarlett Produzioni, created by Chiara Salvo and Alessandro di Sarno (Italy). The Lost Beauty:
produced by Reallife Television, created by Maurizio Rasio, cast of the pilot Raoul Bova (ltaly). The Ship of Fools:
produced by TIWI, created by Donato Dallavalle and TIWI, host for the Italian version the writer Carlo Lucarelli (Italy).
That Crazy Italian Farm: produced by Giuma Produzioni, created by Mario Barberi and Giulio Castoro (Italy).

Abrand and a project produced by Supported by With the contribution of Official Sponsor Under the patronage of

ASSOCIAZIONE Creative MINISTERO - <8 Miistra dote Imprese H H @ |
A ANicA AN | R | mossnisygous < B R, B @™ (==w | @UniCredit | eurimages




MIA 10

MERCATO 10™ EDITION
INTERNAZIONALE
AUDIOVISIVO

ROMA, OCTOBER 14 »18 2024

THE DRAMA DIVISION

The Drama Division, curated by Paolo Ciccarelli, Head of Drama Division, will feature a series of engaging panels along
with the international showcase for scripted shows, GREENLit.

DRAMA DIVISION PANELS

Among the panels of the Drama Division Drama Breakthroughs: Game Changing Stories, with Nils Hartmann, EVP Sky
Studios Italia; Italian award-winning actress Valeria Golino, here in the role of author and director of The Art of Joy;
Stefano Bises and Davide Serino, authors of M - Son of the Century; Fabio and Damiano D'Innocenzo, authors and
directors of Dostoevsky. The panel will tell a type of unconventional seriality, characterized by bold and innovative
narratives. These series, thanks to their extraordinary editorial quality, have already received recognition at prestigious
festivals such as Berlin, Cannes and Venice, positioning themselves as unmissable works capable of resonating globally.
In Emerging Voices: Empowering CEE Series Creators, we will explore the challenges and opportunities of new talent
in emerging markets in Central and Eastern Europe. We will discuss strategies to support local creativity, from
development to financing, and to foster international collaborations. The panel is organized in collaboration with the
MIDPOINT Institute. With Tereza Polachova, Director of Content, Czech TV (Czech Republic); Ivan Knezevic, Producer,
Writer (Serbia); Mirela Nastase, Drama Director, ZDF Studios (Germany); Gabija Siurbyté, CEO, Producer, Writer,
Actress, Dansu Film (Lithuania). Moderated by Gabor Krigler, Founder, Producer, Joyrider & Head of Studies of series
programs, MIDPOINT Institute (Hungary).

In Future-Proofing Content: Strategies for Global Success, we will discuss how to manage the growing number of
competitors, the necessary changes in commissioning processes at a global level, strategies to offer attractive content
locally and globally, ensuring equal access to producers and helping them develop sustainable production models.
With Arvand Khosravi, Head of Scripted Television Strategy, Fifth Season (US); Laura Abril, EVP of Scripted & Global
Business Development, Buendia Estudios (Spain); Lars Blomgren, Head of International, Media Res (US/Sweden);
Marike Muselaers, VP International Financing & Coproductions, Nordisk Film (Sweden); Joe Lewis, award-winning
producer of the cult series Fleabag and CEO of Amplify Pictures (US); Luca Bernabei, CEO, Lux Vide (ltaly). Moderated
by Carlo Dusi, Founder and Managing Director, Turning Point (UK).

In Unlocking Potential: IP vs Original Series Storytelling, we’ll explore how adapting existing IP or creating original
series is a critical decision in producing content. In this panel, some of the industry’s leading producers and creatives
will discuss the benefits, challenges and market dynamics that influence their choices. From leveraging established
fanbases to betting on original stories, we’ll explore how these industry leaders navigate the complexities of modern
storytelling and audience engagement. Featuring Josefin Tengblad, Co-Founder and Producer, Nordic Drama Queens
(Sweden); Lauren Stein, Head of Creative, Sony Pictures Television Studios (US); Marc Helwig, Head of Worldwide TV,
Miramax (US); Emmanuelle Bouilhaguet, CEO, TOP - The Originals Productions (France); Nicola Serra, Co-CEO, Partner
and Producer, Palomar (ltaly). Moderated by Morad Koufane, Director of International and Young Adult Fictions,
France Télévisions (France).
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GREENLit, the International Showcase for MIA scripted shows, unveils the most anticipated titles on the Italian and
international scene, produced for TV and streaming platforms. Among joint ventures of European broadcasters,
original content commissioned by international platforms and important remakes of famous stories produced with a
contemporary international co-production model, this year's Showcase will present 7 revolutionary shows that will be
brought to the stage by their producers, performers and creative teams, together with the platforms and broadcasters
that commissioned them.

There are four international series from Europe. From Switzerland, WINTER PALACE, the first co-production between
Netflix and RTS, presented in 2020 at MIA’s Drama Pitching Forum and now finally ready for a global release. Produced
by Point Productions, Oble and RTS Radio Télévision Suisse, for RTS Radio Télévision Suisse and Netflix, the series is
based on an original idea by Jean-Marc Frohle, created and written by Lindsay Shapero (co-written by Stéphane
Mitchell for episodes 4 and 8) and directed by Pierre Monnard (co-directed by Christine Wiederkehr in episodes 5 and
6). Set in the Swiss Alps in 1899, it tells the story of André Morel, an ambitious hotelier with a bold and pioneering
vision: a five-star hotel open throughout the winter season. From Norway, HENKI, produced by Klynge AS and Scanbox
Productions for NRK, created by Jan Trygve R@yneland, written by Harald Rosenlgw Eeg and Flemming Klem and
directed by Erika Calmeyer. The series tells the true story of Henki Hauge Karlsen, a 28-year-old gay bartender who
was fired after revealing to his employer that he was HIV positive. In 1980s Oslo, Henki became the face of the "gay
plague" and spent the last years of his life fighting for his job, for those who came after him, but above all for his
dignity. From Iceland, REYKJAVIK FUSION, the first project from the newly formed production company ACT4 for
Siminn and ARTE, created by Hordur Runarsson and Birkir Blaer Ingolfsson, written by Hordur Runarsson, Birkir Blaer
Ingolfsson and Jonas Margeir Ingolfsson, directed by Samuel Bjarki Petursson and Gunnar Pall Olafsson. Wild Sheep
Content, the outfit run by Erik Barmack, co-produces and is across distribution. Jonas, a talented chef, tries to win back
his family after an unjust imprisonment. As society turns its back on the ex-convict, his last resort is to commit his first
real crime. From Germany, HUNDERTDREIZEHN/ONE HUNDRED AND THIRTEEN, produced by Windlight Pictures and
Satel Film for WDR, Degeto and ORF. Written by Arndt Stiiwe and directed by Rick Ostermann. According to a study,
on average, 113 people are directly or indirectly affected by a single accident, including victims' families and law
enforcement officials. The series explores the lives of six people, six very different destinies all influenced by the same
event. In two parallel plots, a team of investigators searches for the cause of the accident while the fate of the alleged
perpetrator's family is revealed. From Italy come three very different series, but they have one thing in common: a
strong IP that is extremely loved by the public. GOMORRAH - THE SERIES. THE ORIGINS (working title), prequel to
Gomorrah, the epic Sky Original crime saga based on the bestseller of the same name by Roberto Saviano. The series
is produced by Sky Studios and Cattleya - part of ITV Studios - and is distributed by Beta Film. It will tell the story of
Pietro Savastano's criminal rise in 6 episodes, from when he was just a street kid. Directed by Marco D'Amore (some
episodes will be directed by Francesco Ghiaccio, director of Dolcissime, Un posto sicuro). Filming will start in early 2025
in Naples and its surroundings. The project is written by Leonardo Fasoli and Maddalena Ravagli (L'immortale,
ZeroZeroZero, Django), historical authors of the screenplay of Gomorrah — La Serie, together with Marco D'Amore —
who is also artistic supervisor - and Roberto Saviano himself. LA LEGGE DI LIDIA POET/ THE LAW ACCORDING TO LIDIA
POET (second season), the successful Netflix series produced by Groenlandia, a Banijay Group company, with Matilda
De Angelis as protagonist, created by Guido luculano and Davide Orsini and directed by Matteo Rovere, Letizia
Lamartire and Pippo Mezzapesa. The show follows the fate of the woman who became the first Italian female lawyer.
An incredible story of female empowerment that changed Italy forever. SANDOKAN - THE SERIES/SANDOKAN,
produced by Lux Vide in collaboration with Rai Fiction, for Rai-Radiotelevisione Italiana. Created by Alessandro
Sermoneta, Scott Rosenbaum and Davide Lantieri, written by Alessandro Sermoneta, Scott Rosenbaum, Valentina
Strada, Federico Gnesini, Giacomo Bisanti and Claudio Benedetti. Directed by Jan Maria Michelini and Nicola
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Abbatangelo. Sandokan is an event series that gives new life to Emilio Salgari's immortal character. In a world
dominated by the English, Sandokan thinks only of himself and his crew, until he meets Marianna, the daughter of the
English consul. An impossible love is born, and Sandokan embarks on a journey that will lead him to become the
legendary "Tiger of Malaysia". With the participation of star Can Yaman, Alessandro Preziosi and Alanah Bloor, it will
debut in 2025.

THE FILM DIVISION

The Film Division, curated by Francesca Palleschi, Head of Film Division and Deputy Director of MIA, will host a series
of meetings and the C EU SOON showcase, a work in progress program dedicated to European films in production and
post, looking for an international distributor and the Buyers Club.

FILM DIVISION PANELS

In the panel Italian Cinema Insights: Unveiling the Intrinsic Value of Theatrical and Exhibition, there will be a
reflection on the state of distribution and the financing dynamics of independent cinema. With Tarak Ben Ammar,
President of Eagle Pictures; Simone Gialdini, General Manager of ANEC and President of CINETEL; Giampaolo Letta,
CEO of Medusa; Luigi Lonigro, Director of 01 Distribution and National President of ANICA Distributors; Federica
Lucisano, CEO of Lucisano Media Group; Massimiliano Orfei, President of PiperFilm; Massimo Proietti, CEO of Vision
Distribution .

Among the Film Division's most notable guests is Marie-Ange Luciani, producer of Anatomy of a Fall, who will take
part in the panel Brave new world, Empowering Independent Film production, which will address the issue of how,
between wars, economic recession, strikes, an elusive audience and artificial intelligence, the film industry is going
through a period of rapid and intense changes. The panel will also include Jonas Dornbach of Komplizen Films, co-
producer of Pablo Larrain's most recent successes, including Spencer and Maria (Germany); Diana Elbaum, Beluga Tree
(Belgium); Andrea Occhipinti, Lucky Red (ltaly).

German producer Malte Grunert - Founder & Managing Director, Producer, Amusement Park - already nominated for
an Oscar for Best International Feature Film for All Quiet on the Western Front - will take part in The Morning Show,
MIA's focus on film production financing. He will be joined by Mike Goodridge, Founder of Good Chaos and co-
producer of Ruben Ostlund's Palme d'Or-winning and Oscar-nominated Triangle Of Sadness (UK); Benjamin Kramer,
Co-Head, CAA Media Finance (US); Sonia Rovai, CEO, Wildside (Italy); Andrea Scarso, Partner, Investment Director,
IPR.VC (UK); Gabrielle Tana, Producer, Brouhaha Entertainment (UK). Moderator: Frédéric Fiore, President, Logical
Pictures (France).

With Coffee with ACE, a guided and targeted networking activity, the goal is to provide tools for commercial
management and also build a space for professional growth. A mix between consultancy and collective mentorship,
where participants can interact with each other, guided by a 'mentor-moderator' .

In Independent Film Distribution panel, Robert Aaronson, Executive Vice President, Cohen Media Group (US); Valerio
Carocci, President, Fondazione Piccolo America (Italy); Eva Esseen, CEO, TriArt Distribution (Sweden); Eve Gabereau,
Founder & CEO, Modern Films (UK) and Agathe Valentin, Head of Sales, Hanway (UK) will discuss what makes an
independent film successful in theaters, what elements distributors look for today and what are the most effective
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strategies to engage audiences and create anticipation that determine the success or failure of a film's journey to the
big screen and beyond.

In Leading the Change: Films That Make a Difference, we will discuss whether and how films have the power to trigger
social change and whether the good practices adopted by the audiovisual industry within it are reflected in more
inclusive and socially impactful narratives. Trying to understand how films can lead change and the delicate balance
between creative freedom and social commitment in building a better world. With Fatih Abay, Diversity & Inclusion
Officer, European Film Academy (Germany); Caroline Bonmarchand, Producer, Avenue B and member of Athena
Collective (France); Marta Donzelli, Producer (Vivo Film); Gabrielle Tana, Producer, Brouhaha Entertainment (UK).

Finally, in Diverse Talents Wanted! Access and Opportunities in the Audiovisual Sector for Underrepresented Groups,
we will address how, for those who belong to underrepresented or poorly represented groups, building a career in the
audiovisual sector, both in front of and behind the screen, is an obstacle course. The panel aims to identify professions,
tools and strategies that can help individuals escape the traps of stereotypes, tokenism and the weight of imposed
expectations. At the same time, it aims to present skills and platforms that can better align and grow the supply and
demand of talent. With Gabriella Crafa, Co-Founder and Vice President, Diversity Lab (Italy); Marina Cuollo, Writer
and DEI Consultant (Italy); Charity Dago, Talent Manager, CEO & Founder, Wariboko (Italy); Marzia Macchiarella, DEI
Consultant, Access Coordinator - Board Member and DEI Co-lead, WIFTMI (Italy); Vittoria Schisano, actress (Italy).

CEU SOON

Nine films have been selected for C EU Soon, the work in progress programme dedicated to European films in
production and post production, in search of an international distributor. The finalists of C EU Soon 2024 (including
four debut feature films) were chosen by an international selection committee composed of Laure Caillol, Head of
Film Acquisitions at Haut et Court (France), Eve Gabereau, Founder and CEO of Modern Films (UK) and Vanja
Kaludjercic, Artistic Director of IFFR-International Film Festival Rotterdam (Netherlands). Selected films will be
presented to an audience of sales agents, distributors and professionals, the showcase will be followed by individual
meetings. The selection shows a varied picture that highlights the richness of European cinema: innovative styles,
different perspectives on recurring themes such as the connection with nature, personal and collective identity, social
dynamics, love in all its variables and the judgment of society.

Based on the novel of the same name by Alberto Capitta, who also co-wrote the screenplay, the new film by the award-
winning Salvatore Mereu produced by Viacolvento (Italy), ALBERI ERRANTI E NAUFRAGHI/VANDERING TREES tells the
story and intertwined destinies of three very different families. Set in Sardinia, the story, between magic, fairy tale and
realism, is a reflection on love, escape, the sense of family and man's relationship with nature. With Alessandro Haber,
Massimo Popolizio, Lorenzo Richelmy and Giulia Maenza. The third fiction film by director Maren-Kea Freese, DIE
ABENTEUER DER LAUSITZERIN WILMA/THE ADVENTURES OF WILMA KUMMEL, follows Wilma's personal journey of
emancipation and reconnection with her roots, intertwining the intimate story of the woman's vicissitudes with a
broader reflection on the epochal socioeconomic changes in Germany in the aftermath of the fall of the Wall. Produced
by Heino Deckert for Ma.ja.de. Fiction GmbH (Germany). Mireia Labazuy, Alex Serra, Claudia Vila, Eva Picazo, Carla
Sanchez and Miquel Roig are the emerging talents who sign themselves as Espurnes Collective and have conceived,
written and directed DIES D'ESTIU | DE PLUJA/RAINY SUMMER DAYS . Biel invites his two closest friends for a few
days of vacation in his grandparents' village in the Pyrenees. The idea is to spend time together, to reconnect with
nature and to distract themselves from some bad news they have just received. But an increasingly inevitable reality,
the lies and the difficulties of exposing their fears, will put the friendship of the three to the test. Produced by Mar

Abrand and a project produced by Supported by With the contribution of Official Sponsor Under the patronage of

A ANICA AP | i

madeinitaly.gov.it

B B @K (mswr | @UniCredit | eurmages IS

11



MIA 10

MERCATO 10™ EDITION
INTERNAZIONALE
AUDIOVISIVO

ROMA, OCTOBER 14 »18 2024

Canet-The New Flesh (Spain). Directed by Ivdn Morales, produced by Roger Torras (WKND), Clara Serrano and Miriam
Porté (Distico Films) and Angels Masclans for Dos Soles Media (Spain), ESMORZA AMB MI/JOIN ME FOR BREAKFAST
is the feature film debut of lvdn Morales, based on his play of the same name. The film, set in a chaotic and crowded
Barcelona, follows the lives of four characters united by their search for love and a second chance. After her debut film
Tilva Ros (awarded at the Sarajevo Film Festival, selected at Locarno and Rotterdam among several other festivals and
nominated as best discovery at the EFA in the same year) with KAKO JE OVDE TAKO ZELENO?/HOW COME IT'S ALL
GREEN OUT HERE?, Nikola Lezaic tells the story of a son's journey with his father to bring home to Croatia the remains
of his grandmother who fled to Serbia during the war and died far from her country. An autobiographical story, the
film is a love letter from the director to his father and his family, a road movie that highlights with irony and humor
the changing and subjective memory of memories, filial love and the sense of belonging. directed by Nikola Lezaic,
produced by Sinisa Jurici¢ for Nukleus film (Croatia). After the success of Nightsiren (winner of the Eurimages
Development Award at the MIA Film co-production Market in 2018 and the Golden Leopard at the Locarno Film Festival
- Cineasti del Presente in '22), director Tereza Nvotova is completing her fourth film, OTEC/FATHER. Inspired by a true
and unfortunately frequent event, the film deals with the unspeakable tragedy of a father who accidentally forgets his
two-year-old daughter in the car, causing her death. The direction chooses an unconventional visual and narrative
style, made of long sequence shots that immerse the viewer in the protagonist's inner world, in his relationship with
his wife and the reaction of society. An empathetic vision of pain and guilt that invites us to reflect on compassion and
loss. Produced by Veronika Padtékova and Anton Skreko for Danae Production, Karel Chvojka and Milo§ Lochman for
Moloko Film, Marta Gmosiniska and Mariusz Wtodarski for Lava Films (Slovak Republic, Czech Republic, Poland).
THALASSA APO GYALI/SEA OF GLASS is a psychological thriller about two women who, stuck out of season in a run-
down and remote tourist village, unexpectedly find themselves together to confront the past, fight against patriarchal
violence and a closed and time-locked provincial community. Directed and produced by Alexis Alexiou, a leading figure
in the new Greek cinema. His first feature film Istoria 52 (Tale 52) was screened at more than 40 festivals, including
Rotterdam, Toronto and Sitges (where it won the Best Screenplay Award), while Wednesday 04:45 was selected at
Tribeca Film Festival and Karlovy Vary in 2015. Produced by Alexis Alexiou, Afroditi Nikolaidou and Elina Psykou for
Tugo Tugo Productions, Vanya Rainova for Portokal, Tonia Mishiali for Bark Like A Cat Films (Greece, Bulgaria, Cyprus).
In her directorial debut with UN LOC SIGUR/A PLACE OF THEIR OWN, the well-known Romanian writer and
screenwriter Cecilia Stefanescu renews her artistic partnership with producer and director Tudor Giurgiu of Point Film
(one of the architects of the new wave of Romanian cinema and founder and director of the Transilvania Film Festival),
who directed the film adaptation of one of her best-known novels Love, Sick, a box office hit in her homeland and
selected for several international festivals. A quiet seaside holiday with her husband, son and a couple of friends puts
Lucie to the test. The encounter with a mysterious man from her past triggers a series of events and choices that will
make her question her beliefs and her own family. Produced by Tudor Giurgiu (Romania). Twelve-year-old Anna is
ready for middle school, but her classmates at her new school are very different from her. In addition to coming from
a different social background, Anna's mother is deaf and the comparison with others leads the teenager to feel
ashamed and hide, until she finds an ally and, slowly, her way to a stronger relationship with her mother and a renewed
awareness of her own identity. Luise Lehner's debut, WENN DU ANGST HAST NIMMST DU DEIN HERZ IN DEN MUND
UND LACHELST/IF YOU ARE AFRAID YOU PUT YOUR HEART INTO YOUR MOUTH AND SMILE explores the mother-
daughter relationship with empathy and sensitivity, telling it through the point of view of marginalized characters and
breaking down several taboos about disability. Directed by Marie Luise Lehner, produced by Katharina Posch, Nikolaus
Geyrhalter Filmproduktion (Austria).
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CO-PRODUCTION MARKET & PITCHING FORUM: A RECORD OF PROJECTS RECEIVED

The MIA Co-Production Market & Pitching Forum is today one of the main international co-production forums and is
aimed at audiovisual projects of animation, documentaries, series, and films, intended for cinema distribution,
television, and streaming platforms. The selected works will be presented - almost all as world premieres - within the
Pitching Forums of the 4 editorial divisions (Animation, Doc&Factual, Drama and Film) to find co-production partners,
buyers, and financiers. This year, 60 projects will be presented, selected from the approximately 600 received from
90 countries on all continents, a record number that testifies the growth of the Rome market and its notoriety,
effectiveness and reputation.

ANIMATION CO-PRODUCTION MARKET & PITCHING FORUM

The Animation Co-Production Market & Pitching Forum at MIA 2024 achieved excellent results, with a 50% increase
in applications received compared to 2023. 15 projects from 15 countries were selected. The applications received
were evaluated by the selection committee composed of Cecilia Padula VP Head Kids & Family Brands South Europe,
Middle East & Africa of Paramount (ltaly); David Levine, Founder & CEO of Lightboat Media Ltd (UK); Sonia Farnesi,
Producer, Rai Kids (Italy); Mounia Aram, Founder & Distributor of MA Company (France/Morocco); Yago Fandifio
Lousa, Head of Children Television & Director of Clan TV of RTVE (Spain); Alexis Hofmann, Head of Acquisition for BAC
Films (France). The selection is composed of 5 Feature Films, 9 TV Series, and 1 TV Special and presents unreleased
projects that debut on the market at MIA alongside projects that are not new to the market presentation but have
demonstrated solid progression in the development process, ready to be brought in front of a new audience of
institutions and possible financial partners to approach the production phase. Within the production structure of all
15 selected projects, a very strong and heterogeneous female presence can be noted.

Among the animated feature films, LITTLE PRINCE OF SHANGRI-LA is the new project for the whole family by the
Italian director Alessandro Rak, produced by Mad Entertainment (ltaly): a journey into fantasy through which two
children and an old monk try to bring the light back to Shangri-La after the spiritual energies of mortals are stolen
through the screens and used to revive an army. AYA IN THE DESERT (France, Latvia, Spain) by Spanish directors Julia
Horrillo and Verdnica Adell, a French and Latvian co-production by Les Films du Lezard, Rija Films and Alhena
Production dedicated to the story of Aya, a thirteen-year-old Ivorian girl who reached the coast of Cadiz by boat
pretending to be a boy, passing through the legends of her country. The collective project BING BANG PARADE
(Belgium, Poland), an episodic film produced by Lunanime and directed by the talented and promising directors,
already known in the auteur animation circuit, Nienke Deutz, Sine & Imge Ozbilge, Karolien Raeymaekers, Hermien
Verstraeten, Britt Raes and Martyna Koleniec. Stories that revolve around two children who open a secret chest and
discover that inside there are marbles that contain small worlds inhabited by surprising and colorful creatures.
TWISTED is the new project by Mediawan Kids & Family and Palomar Animation curated and directed by Lino Di Salvo
(Italy, France), who worked for over 15 years at Disney and was Head of Animation for Frozen and many other
successes of the company. Written by Kissy Dugan, it is the story set in Italy of the friendship between a teenager and
a creature who faces a curse. Production of the award-winning French company Logical Pictures and The Jokers Lab is
GAINSBOURG: RUE DE VERNEUIL (France) dedicated to the life of the iconic singer-songwriter Serge Gainsbourg,
written and directed by Gilles Cayatte, Daniela De Felice and Cyril Houplain starting from a seven-hour interview of the
artist at Les Inrockuptibles. The TV Special selected for this edition is WITH YOU (ltaly), a family project that addresses
the theme of memory loss and the importance of knowledge, which sees the entry into the world of animation of
Pepito Produzioni artistically supported by studio Panebarco. Creativity in TV series is represented through the 9
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selected projects, which present a wide range of target audiences. MOLES (Germany, Ireland, Spain) is the new serial
project by Buzzin Bus Media directed by Salvador Simé, director of Bufiuel: In the Labyrinth of the Turtles and written
by David Muioz, screenwriter of The Devil's Backbone by Guillermo Del Toro, who give life to a story of teenage moles
in search of a treasure. Directed by Jim Miller and Alexander Chernogorov and produced by Rymanco Films, CAFE
AUTOMATICA (Canada, Cyprus) tells the story of a bar run by a human teenager and his alien peer on a small planet.
From Brazil comes CLEO AND FRIDA'S UNDAD TALES, produced by Barry Company and directed by Gustavo Amaral
and Thiago Fogaca, who imagine a dystopian world where a virus turns teenagers into zombies. MANTRA WARRIOR
(Thailand) by Sornperes Subsermsri instead takes us into a futuristic universe through the legends of the Ramayana
saga, a series based on the successful IP already produced for Netflix by RiFF Studio, Mantra Warrior: The Legend of
the Eight Moons. The target audience for young adults is instead HAPPILY NEVER AFTER (Czech Republic, Germany), a
series about a young documentary crew who want to immortalize fairy tale creatures, directed by Jon Rowe, Monika
Dembinska, Dominik Grittner, Jakub Votypka and Cecile Paysant for Helium Film and Reynard Films. Billed as a cross
between Akira and Stranger Things, HARMONY (Belgium, France, Italy, Luxembourg) is the series that intertwines
adventure and mystery with the passage to adulthood, produced by Fabrique d'Images, Freaks Factory and
Fantabulous and directed by Federico Milella. From South Africa instead, JAY FLY by Rob van den Bragt for Chocolate
Tribe is a comedy for adults, with dark and extravagant shades and starring a boy who becomes a fly. TALES OF THE
COSMO (ltaly) by Ubaldo Giusti and Costanza Bongiorni for Keep Digging Production is an animated anthology series
that transforms complex astronomical concepts into magical stories, fun for both children and adults. PARTS OF A
BIGGER STORY (Canada), produced and directed by Chrystelle Maechler, crosses the everyday and the extraordinary
against the odds is an anthology of forced displacements woven into the fabric of modern history.

DOC CO-PRODUCTION MARKET & PITCHING FORUM

The offering of the Doc Co-Production Market & Doc Pitching Forum 2024 at MIA is extremely varied, as always, of
the highest profile and presents 14 projects - 9 of which are produced or directed by women - from 13 countries:
Belgium, China, Denmark, Germany, France, Greece, Ireland, Italy, Norway, Spain, Switzerland, United Kingdom, USA.
This year, top-level productions are involved, and committed to telling exciting and very different stories. The selection
explores crucial and fascinating themes from all over the world, offering a deep look at environmental, social, cultural
and historical issues. The large number of projects received - +8% compared to 2023 - and, above all, the considerable
number of world premieres proposed at MIA has made it necessary to have a committee that is even more responsive
to the international reality of the Unscripted.

In addition to the presence of top-level Italian players (Rai, Sky, Mediaset), producers from Europe and the United
States have been added to the selection committee, allowing the complex selection to acquire a very relevant point of
view and particularly in line with the needs and expectations of the market. The projects were chosen by the selection
committee consisting of: Silvia De Felice, Commissioning Editor, Rai Cultura, Rai (Italy); Bjorn Jensen, Managing
Director, Ginger Foot Films (Germany); Kelsey Koenig, VP of Production, Impact Partners (USA); Fabio Mancini,
Commissioning Editor, Rai Documentari, Rai (Italy); Pamela Martinez, CEO, Limonero Films (Spain); Andrea Piazza,
Deputy Head of Rights Acquisition, Mediaset (Italy); Roberto Pisoni, Senior Director Entertainment Channels, Sky Italia
(Italy); Myriam Weil, Chief Documentaries Officer & Producer, Federation Studios (France).

The adventures of Pinocchio, an Italian literary character loved all over the world, are an example of universal
storytelling in the one-off TV PINOCCHIO, THE CHILD OF THE WORLD/PINOCCHIO, IL BAMBINO DEL MONDO. The
selection of the Doc Co-Production Market & Doc Pitching Forum offers a 360-degree view of reality. BLACK CARBON-
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NATIVE SCIENCE (Denmark/Germany/Norway/Canada) tells the story of the work and discoveries of an Inuit scientist
on microplastics in the ice of Greenland and other oceans. INFERNO CLIMATE CRISIS IN THE MEDITERRANEAN
(Working title) (France/Germany/Greece) explores the climate crisis in the Mediterranean, with the sea reaching
temperatures of 30 celsius degrees. There is also a reference to the “Italian Chernobyl” in the docuseries SEVESO-THE
ITALIAN CHERNOBYL/SEVESO, which affected the lives of thousands of people in Northern Italy in the 1970s, with
consequences that are still mysterious. Social changes are at the center of THE SIEGE OF PARADISE
(Ireland/Italy/Switzerland), which deals with the theme of over-tourism, and SMALL TOWN AMERICA: THE UNTOLD
STORY OF THE MPW ARCHIVE (USA), which recounts almost a century of transformations in a rural American
community. The theme of family is explored in HOMESICK (Denmark/South Korea), which tells the story of adoption
seen through the eyes of those who have been adopted, and in CRUSADE AND CROSS (Spain), which follows the
adventures of two eccentric brothers, a priest and a somewhat clumsy terrorist. Truth and counterfeiting, creations
and fakes are reflected in THE NAKED REALITY (ltaly/USA), a biopic on Ruggero Deodato, director of extreme and
controversial films, in the series THE DISCREET CHARM OF FORGERY (Greece) and in REBORN-PERFECT LOVE
(Italy/Belgium), which explores the phenomenon of lifelike baby dolls treated as real children. Finally, there is PAPER
PORN/PORNO DI CARTA (Italy) and the singular story of a couple publishing erotic magazines, as well as the music of
TIME TO SAY GOODBYE/CON TE PARTIRO' (Italy), on the famous Italian song, and in TRASH KIDS (China/UK/USA) on
the spread of Western pop music in China, thanks to defective CDs.

DRAMA CO-PRODUCTION MARKET & PITCHING FORUM

The Drama Co-production Market & Pitching Forum 2024 has seen the number of applications submitted grow by 6%
compared to 2023 and will present to the international audiovisual industry a selection of 14 series projects from 12
countries: Belgium, Canada, France, Germany, Ireland, Italy, Japan, Lebanon, Netherlands, Switzerland, United
Kingdom, USA.

The projects were evaluated by the Selection Committee whose members are leaders of the global audiovisual
industry: from the USA Lauren Stein, Head of Creative at Sony Pictures Television Studios, and Joe Lewis, CEO of
Amplify Pictures; from France MK Kennedy, Executive Managing Director of TV Series at Studiocanal, Manuel Alduy,
Head of Cinema and Young Adult & International Fiction at France Télévisions, and Emmanuelle Bouilhaguet, CEO of
TOP-The Originals Productions; from Germany Robert Franke, VP Drama at ZDF Studios, and Ferdinand Dohna, Head
of Content at BETA Film; from the UK Tesha Crawford, Senior Vice President Global Scripted Series at Universal Int.
Studios, Kate Laffey, Head of TV at Number 9 Films; Noel Hedges, EVP Acquisitions and Coproductions TV at Lionsgate,
Walter luzzolino, CEO and Co-Founder of Eagle Eye Drama, and Marc Lorber, Founder and Executive Producer of The
Art of Coproduction; from Norway Marianne Furevold-Boland, Head of Drama at NRK; from Spain Laura Abril,
Executive Vice President of Scripted and Global Business Development of Buendia Estudios; from Sweden Helene
Goujet, VP of Acquisitions and Editorial MAX at Warner Bros Discovery Streaming Europe, and Marike Muselaers, VP
International Financing & Coproductions at Nordisk Film; from Switzerland Claudia Bluemhuber, CEO and Managing
Partner at Silver Reel; from Ukraine Kateryna Vyshnevska, independent producer; and finally, for Italy, Maria Pia
Ammirati, Head of Drama at RAI, and Davide Nardini, Head of Scripted Originals at Amazon Studios Italia.

This year's project selection includes 2 Italian productions: A FAMILY REUNION/RIUNIONE DI FAMIGLIA, a family
thriller produced by Rosario Rinaldo for Cross Productions and written by Donatella Diamanti, Mauro Casiraghi, Simona
Coppini, Alessandra Martellini, Marzio Paoltroni, Nicola Ravera Rafele; and UGLYCOMICS/FUMETTIBRUTTI, the series
based on the graphic novel trilogy by Josephine Yole Signorelli, known by the pseudonym that gives the series its title,
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produced by Riccardo Russo for Bim Produzione - a Wild Bunch Company and written by Teresa Ciabatti, Laura Luchetti
and Michele Pellegrini. Two projects are the result of international co-productions between different countries and
players: PALMYRA by Carol Mezher and Gabriela Flores, a French-Lebanese co-production supported by the 2024
development grant of Doha Film Institute (partner of MIA Drama), which tells the story of 3 heiresses of precious
artifacts from the ancient Syrian city, produced by Laurent Fumeron (The Project) and Karim Safieddine (CINEMOZ);
and THEAOSAWA MURDERS, a US-Japan co-production based on the book of the same name by Riku Onda. The series,
written by Naoko Adachi, is produced by Takeo Kodera (Kadokawa) and Jonathan Kier (Upgrade Productions), and
investigates the 1973 mass murders of the Aosawa family. Two projects from the United Kingdom have been selected:
CASTLE OF THE EAGLES, a series written by Oscar-nominated and BAFTA-winning Jeff Pope, produced by Xavier
Marchand for Moonriver and based on the book of the same name by Mark Felton inspired by the story of the escape
of prisoners of war from "Mussolini's Colditz"; and THE LITTLE ITALIAN HOTEL, produced by Giuliano Papadia and
Chiara Cardoso for Blackbox Multimedia and written by comedian Kay Stonham, a road trip across Italy to rediscover
love. Two other projects come from Germany: THE BOOK OF LONGINGS, produced by Andreas Gutzeit for Story House
Pictures, written by Andreas Gutzeit, Michal Aviram, Swantje Oppermann and based on Sue Monk Kidd's book of the
same name, which interweaves historical events with contemporary themes, and VIKTORIA FRANKENSTEIN, written
by Rachel Mathews & Andreas Fuhrmann and produced by Sven Miehe for Flare Film, which offers a female
reinterpretation of Mary Shelley's work. From Ireland we have YES!, produced by Laura McNicholas for 925
Productions and written by Fran Harris, a generational story about the desire for revenge. From the Netherlands comes
THE NIGHT WATCH, written by Steven Friedman and produced by Edvard van't Wout for Continent Studios, a tale of
magic, friendship and mysteries buried beneath the city of Amsterdam. From Belgium comes THE BEST IMMIGRANT,
produced by Dimitri Verbeeck and Helena Vlogaert for Caviar, a company that has already won two Oscars, a series
that deals with the theme of immigration in a dystopian world; from Switzerland comes DOLCE AMELIA, written by
Petra Volpe and produced by Reto Schaerli and Jessica Hefti for Zodiac Pictures, which mixes love, chocolate and
female empowerment. Finally from Canada comes BAT OUT OF HELL, written by Matt Johnson and Matthew Miller,
produced by Matthew Miller and Matt Johnson for Zapruder Films, which tells the incredible story of Gilles Villeneuve,
a famous Formula 1 driver. And then there is the French series LIFELINE/CANAL 16 created by Juliette Fourniez Motta,
Emilie Guillaumin and Emmanuel Jacomet and produced by Summertime, inspired by a true story, which takes place
on a cruise ship in the Gulf of Aden, suddenly taken hostage by Somali pirates.

FILM CO-PRODUCTION MARKET & PITCHING FORUM

This year, the MIA Film Co-Production Market & Pitching Forum has seen a record number of applications, with an
increase of approximately 32% compared to 2023. Applications have come from 58 different countries, confirming
the international and pluralistic vocation of the MIA and the excellent work done with partners and institutions around
the world. The Film Co-Production Market & Pitching Forum will present to the international film industry a selection
of 14 feature-length film projects, coming from 10 countries: Belgium, Egypt, France, Israel, Italy, Lebanon, Nigeria,
Spain, United Kingdom and Taiwan. Among those selected, 10 are debut projects or authors at their second work, a
testimony to the attention that the MIA has always dedicated to new voices and emerging talent.

The projects were evaluated and chosen by an international selection committee composed of: Robert Aaronson,
Executive Vice President, Cohen Media Group (USA); Malte Grunert, Founder & Managing Director-Producer,
Amusement Park (Germany); Eva Jakobsen, Co-Founder & Producer, Snowglobe (Denmark); Alaa Karkouti, CEO, MAD
Solutions (Egypt); Philipp Kreuzer, CEO, Maze Pictures (Germany); Fiorella Moretti, President, Luxbox (France); Al
Munteanu, CEO, Squareone Entertainment (Germany); Eleonora Pesci, Acquisitions Manager, Curzon Film (UK);
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Leontine Petit, CEO, Lemming Film (Netherlands); Ingrid Pittana, Vice President of Acquisitions and Production,
Universal NBC (UK); Katarzyna Siniarska, Head of Sales, New Europe Film Sales (Poland); Maria Zamora, Founder &
Producer, Elastica Films (Spain).

These are the selected projects: with BORDERLINE/SUR LA LIGNE (France), Yves Piat, starting from his award-winning
short film Nefta Football Club (nominated for an Oscar and the prestigious César), tells, with tones between comedy
and noir, a story set in the desert south of Tunisia, in which the meaning of borders is explored not only in geographical
but also moral terms. Juliet Ellis's second work, BRAIDS (UK), is a coming of age that delicately touches on the themes
of identity, belonging and loss through the friendship of two girls who, against the backdrop of contemporary England,
venture out in search of their place in the world. How can two officers of the National Police bring themselves to
commit a quadruple homicide? And, above all, why? DEATH IN YOUR EYES/A MORTE NOS TEUS OLLOS (Spain), the
debut of Guillermo de Oliveira, starts from the childhood memory of a famous news story to explore the dynamics of
power at various levels, in a world where violence and money are the only currency. PLEASURE/PLAISIR (Belgium) by
Arnaud Dufeys and Charlotte Devillers explores contemporary sexuality and its hidden facets: at the center of the
narrative is a single mother who works in sexual prevention and is at risk of HIV infection. Between casual encounters
and reconnections with an HIV-positive ex-lover, the protagonist will find herself dealing with the delicate balance
between her personal and professional life. Carlo S. Hintermann - whose debut film The Book of Vision opened the
Venice Critics' Week in 2020 and had Terrence Malick as executive producer - sets FISH (Italy) in Venice, a story with
echoes of Stephen King's imagination and a Lynchian protagonist: Professor Osborne is turning into a fish, and his
students have discovered his incredible secret. Inspired by a real character, the first Egyptian transgender actress, with
IS THIS ALL OF YOU? (Egypt) Director Roshdy Ahmed tells the story of Amal, a journalist determined to shed light on
the death of a controversial actress that the official press has deliberately decided to keep quiet about. With
MIDNIGHT INN (Taiwan) director Chun Hong Wang draws inspiration from his personal experience: in Taipei, a young
night porter watches life go by in a hotel that - with its enigmatic guests and colleagues in crisis - becomes a microcosm
of urban existence, lives intersect and separate, reflecting the existential struggle of those who search for meaning in
a suspended world. MISGIVING/HANETICHA (Israel, Nigeria) by Eitan Anner, an award-winning author whose previous
films have participated in many international festivals, tells a story of loss, faith and the search for truth. The
mysterious death of a brilliant Nigerian student of Islamic faith in the laboratory of an Israeli neuroscientist triggers a
profound moral crisis in the latter, between faith, science and justice. Already a screenwriter of internationally
successful series (including Gomorrah, Django, ZeroZeroZero and The Kollective), Maddalena Ravagli signs her first
work as a director with THE PLACE OF ETERNAL SUMMER/LA TERRA DELL'ESTATE (ltaly): three Sicilian summers mark
the growth of Leo/Indigo and Tore, two boys from different worlds but united by an unbreakable bond: they will try
to save not only their lives, but also their future, in a context where family, social and gender expectations seem already
written. When Eugenio Montale receives the news of the Nobel Prize, his life changes in an instant. Thus begins a
journey from Milan to Stockholm, accompanied by his faithful caregiver Gina, through old memories and lost loves
that reveal the immortal soul of the poet, one step away from his final consecration. Directed by Duccio Chiarini and
written together with Ugo Chiti, THE POET AND THE BLACKBIRD/IL POETA E LA BADANTE (Italy) is an intimate comedy,
whose contemporary language makes us reflect on the meaning of life, love and how poetry can make feelings
immortal more than real life. SO THE LOVERS COULD COME OUT AGAIN (Lebanon, Italy, United Kingdom, France) by
George Peter Barbari is a story of love and resilience in the ruins of war: in a conflict-torn Italy, two soldiers Ethan and
Simon find refuge in a dilapidated house. An impulsive kiss will crack and then strengthen their connection, and the
two will have to face the reality of their future while dealing with the coming peace.
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In addition to the international selection, for the fifth year the Film Co-Production Market & Pitching Forum of the MIA
presents WANNA TASTE IT?, a section dedicated exclusively to Italian film projects in development and a launch and
growth platform for the Italian industry and talent, thanks to the networking organized with potential co-producers,
sales and financiers and moments of high-level training and updating, through targeted meetings with industry
experts, representatives of institutions and funds. Three projects have been selected this year: ANIMAL
RESISTANCE/RESISTENZA ANIMALE, directed by Marco Serrecchia and produced by Doppio Nodo Double Bind,
narrates the evolution of relationships between humans and animals over four centuries, placing the latter and their
behaviors at the center to tell stories of resistance and adaptation; DREAMCATCHERS by Daniela De Francesco is set
in a clinic for sleep disorders, where the friendship between Luis and Aleksandr is put to the test during a dangerous
pharmaceutical trial that risks compromising the career of one and the health of the other. Finally, PARADISE
STAIRS/SALITA PARADISO by Antimo Campanile tells the story of Ugo, a 15-year-old boy from the Spanish Quarters of
Naples, who, in a context of social degradation, desperately seeks his identity through small jobs and criminal acts: the
outcome will inevitably be tragic.

THE ADVISORY BOARDS

Also this year the composition of the Advisory Boards of the 4 sections of MIA sees the presence of the most important
names in the audiovisual sector at an international level, prominent names that testify to the participation and
adhesion of the industry to the Market project directed by Gaia Tridente.

ANIMATION ADVISORY BOARD: again this year the Animation Advisory Board will be made up of important figures
from the world of international animation: Jo Allen, Senior Executive of Children's Commissioning 7+, BBC Children's
and Education (United Kingdom); Mounia Aram, Founder & CEO, Mounia Aram Company (France/Morocco); Eléanor
Coleman, Head of Acquisition-Animation, Indie Sales/Blue Spirit (France); Alexandre Hénin, General Manager and
Producer, Bayard Kids Production-Animation (France); Alexis Hofmann, Head of Acquisitions, BAC FILMS (France);
David Levine, Founder/Executive Producer, Lightboat Media Ltd (UK); Yago Fandifio Lousa, Director of Clan TV and
Head of Children Content at RTVE (Spain); Luca Milano, Executive Director, RAI Kids (ltaly); Cecilia Padula, VP Head
Kids & Family Brands SEMEA, Paramount (Italy); Vicky Schroderus, Senior Executive in Charge of International Co-
Productions and Acquisitions, YLE Children and Youth (Finland).

DOC&FACTUAL ADVISORY BOARD: Manuel Catteau, President and Producer, ZED (France); Antonio Grigolini, Head
of Documentaries, France Télévisions (France); Chiara Messineo, Executive Producer, RAW TV (UK); Abigail Priddle,
Creative Director- Specialist Factual, BBC Studios (UK); Fabrizio Zappi, Director Rai Documentaries, Rai (Italy).

DRAMA ADVISORY BOARD: This year, the Advisory Board of the Drama Division features some of the most important
leaders in the global industry for the first time. From the USA, Joe Lewis, CEO of Amplify Pictures, the award-winning
producer of the cult series Fleabag, and Arvand Khosravi, SVP, Head of Scripted Television Strategy of Fifth Season;
from France, MK Kennedy, the new Managing Director of TV Series at Studiocanal; from the Czech Republic, Tereza
Polachova, Director of Content at Czech Television; from Sweden, Johanna Gardare, the newly appointed Head of
Drama at Swedish public broadcaster SVT; and from Finland, Jarmo Lampela, Head of Drama at YLE. Alongside them,
three names that represent the alliance between the major European broadcasters, namely Jasmin Maeda for
Germany, the new SVP International Fiction Coproduction & Acquisitions at ZDF; Maria Pia Ammirati for Italy, Head
of Drama at RAI, and Manuel Alduy for France, Head of Cinema and Young Adult & International Fiction for France
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Televisions. There will also be some of the most interesting names on the European scene: from the United Kingdom
Tesha Crawford, Senior Vice President, Global Scripted Series at Universal Int. Studios and Andrea Scrosati, Group
COO0 and CEO Continental Europe at the giant Fremantle; from Spain Laura Abril, in her new role as Executive Vice
President of Scripted and Global Business Development at Buendia Estudios; and finally, from Italy, some of the major
players in the industry - producers, distributors and commissioners - such as Eleonora Andreatta, Vice President for
Italian content at Netflix; Davide Nardini, Head of Scripted Originals at Amazon Studios; Daniele Cesarano, Head of
Drama at Mediaset; Antonella Dominici, SVP Streaming South Europe, Middle East & Africa for Paramount+ and Pluto
TV and Nils Hartmann, Executive Vice President of Sky Studios.

FILM ADVISORY BOARD: Robert Aaronson, Executive Vice President, Cohen Media Group (USA); Paolo Del Brocco,
CEO, Rai Cinema (Italy); Frédéric Fiore, President, Logical Pictures (France); Malte Grunert, Founder & Managing
Director-Producer, Amusement Park (Germany); Eva Jakobsen, Co-Founder & Producer, Snowglobe (Denmark); Alaa
Karkouti, CEO, MAD Solutions (Egypt); Philipp Kreuzer, CEO, Maze Pictures (Germany); Fiorella Moretti, President,
Luxbox (France); Al Munteanu, CEO, Squareone Entertainment (Germany); Massimiliano Orfei, President, Piperfilm
(Italy); Eleonora Pesci, Acquisitions Manager, Curzon Film (UK); Leontine Petit, CEO, Lemming Film (Netherlands);
Ingrid Pittana, Vice President of Acquisitions and Production, Universal NBC (UK); Katarzyna Siniarska, Head of Sales,
New Europe Film Sales (Poland); Maria Zamora, Founder & Producer, Elastica Films (Spain).

INNOVATION FOR CREATIVE INDUSTRIES

In 2024, MIA returns with the Innovation for Creative Industries program dedicated to the transformation of creative
industries, highlighting the latest trends and emerging technologies. Through interactive panels, meetings with experts
and in-depth discussions, participants will have the opportunity to explore how innovations are shaping the future of
audiovisual production and distribution. With a focus on virtual productions and immersive content, the program aims
to provide tools and strategies to address contemporary challenges and seize new opportunities in the sector. The
topics covered include new business models such as FAST Channels, virtual production, immersive content distribution,
the impact of artificial intelligence on audiovisual productions, the role of financing, and the challenges and
opportunities for immersive content distribution.

In the panel Rome Wasn't Built in a Day. 110 Days in the LED Volume and What That Means for the Rest of Us, we
will explore together with Neil Graham (Executive Producer, Dimension & DNEG 360); Max Rocchetti (Director, Virtual
Production Supervisor) and Nils Pawels (Immersive Productions), the technological innovations that made possible the
creation of the Netflix miniseries set in the ancient Rome, Those About to Die (2024) directed by Roland Emmerich,
and we will discover some of the most advanced technologies, including the potential of the LED Volume and its power
to revolutionize the way we create content.

The panel Challenges and Opportunities for Distribution of Immersive Content will delve into the challenges and
opportunities in distributing XR content. Together with be Bjorn Jensen, Founder and Creative Director, Ginger Foot
Films (Germany); Jordan Moutamani, Chief Operating Officer, Astrea (France); John Volpato, Founder and CEO, Ultra
(Italy); Sara Fattucci, Exhibition & Festival Manager, Unframed Collection (France) and Sénke Kirchhof, Founder and
CEO, INVR.SPACE GmbH (Germany), we will analyze the similarities with traditional media, while highlighting the
unique challenges and opportunities in distributing AR/VR and immersive projects across online platforms and offline
venues.
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MIA XR SHOWCASE

Among the Innovation for Creative Industries Program, the Rome market is hosting MIA XR, a meeting point between
creativity, technology, and business, which will open new horizons and opportunities for professionals in the
audiovisual and digital space. Also this year, in the venue of Palazzo Barberini, there will be an exhibition area
dedicated to a selection of immersive installations. MIA XR showcase will host 13 works - including 6 world premieres
- the result of international collaborations and creative innovation, which will offer a unique experience to MIA
delegates, pushing the boundaries of audiovisual storytelling to discover how technology is revolutionizing the
landscape of creative industries. A sensory journey between history and technological innovation, presenting works
that elevate the cinematic experience and cultural dialogue, making MIA a key stage for innovations in the field of
visual arts. With a blend of narrative and visual techniques, the audience is called to immerse themselves in stories
that challenge and inspire, amplifying the power of audiovisual language.

Among the most anticipated presentations, RE-IMAGINE CABIRIA by Mattia Arrigoni (Italy, 2024), a VR adaptation of
the first two chapters of Cabiria by G. Pastrone, and VISIONI by Omar Rashid (Italy, Tunisia, 2024), will offer a 360°
immersion into the image, using innovative narrative techniques that push the boundaries of traditional
storytelling. DANS LA GROTTE by Gianluca Abbate and Angelo Cretella (Italy, France, 2024) promises to transport
viewers into an underground world where mystery and discovery intertwine. Premiering worldwide, this work explores
the intersections between space and time, allowing the audience to experience a unique and immersive journey.

Sara Tirelli presents the trilogy GAZE IN IMMERSION with the world premiere of the prototypes 43° 4323.7972° / 7°
21 32.3022 (Italy, France, 2024), LOOKING FOR AGNES (ltaly, France, 2024), and FATHOMING (ltaly, France, 2024).
These creations explore the depths of human relationships and identity using immersive technologies to engage the
viewer in a profound and personal reflection. The technical precision and visual quality of these works provide a
sensory experience that remains etched in memory.

BREATHE by Michaél Kolchesky Bisson (France, Israel, Germany, 2024), also in world premiere, invites the audience to
reflect on the essence of life through a narrative that combines emotions and sensitivity in an immersive first-person
virtual reality experience that reveals the lives of two premature babies and their family during the most critical
moments, skillfully combining 360° real footage with CGI. The artistic and technical choices make this work an
extraordinary example of how cinema can engage the audience in new and meaningful ways.

Not to be missed, ITO MEIKYU by Boris Labbé (France, Luxembourg, 2024), winner of the Grand Prize at Venice
Immersive 2024, promises a visual immersion into a fantastical world that unfolds like a sensory fresco with drawn,
animated, and sound scenes in a digital labyrinth inhabited by plants, objects, animals, people, graphic patterns, and
calligraphy. MONSIEUR VINCENT by Agnés Molia and Gordon (France, Taiwan, 2024), an ltalian premiere, will
transport viewers into the imagery and colors of Vincent Van Gogh’s works through a masterful use of the latest
technologies. In the historical realm, CHAMP DE BATAILLE by Francois Vautier (France, Belgium, Luxembourg, 2024) is
a virtual reality experience set in the heart of the Verdun trenches in 1916, during a deadly offensive. Amidst it all, a
soldier named Julien endures these dark times, abandoning any hope for youth and happiness.

MAYA: THE BIRTH OF A SUPERHERO (UK, France, US, India, 2023), an international co-production making its ltalian
debut, brings a fresh and compelling narrative, exploring the journey of a modern heroine. It tells the story of a South
Asian girl navigating the delicate phase of growing up and discovering her sexuality. She must overcome her shame
and fear to find her inner strength and true superpowers.
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Rounding out this immersive journey, OTO’S PLANET by Gwenaél Francois (Luxembourg, Canada, France, 2024),
winner of the Special Jury Prize at Venice Immersive 2024, offers an immersive and interactive experience set on a
small planet in space. FISHEYE by Jonathan Pepe (France, ltaly, prototype in development), a work-in-progress with
which the author is participating in the “XR Farnése — Médicis” residency at Villa Medici, promoted by the French
Embassy in Italy and Institut frangais Italia, presents a narrative that plays with perception and reality. It invites viewers
to reflect on what they see in an immersive documentary that uses virtual reality as an empathetic interface, plunging
the audience into the “skin” of a fish.

MIA STORIES: THE NEW INCUBATION PROGRAM FOR FILM AND SERIES PROJECTS

In collaboration with several consolidated partners on the Italian and international market and always with a view to
promoting the incubation of new projects, MIA from this year hosts pitch sessions, showcases and b2b meetings aimed
at discovering new content and IP, with a view to promoting and circulating European talents and stories.

TRANSALPINE SCENARIOS

To promote the development of Italian-French co-productions, the Institut francgais Italia, in collaboration with
Cinecitta, with the support of the DGCA-MIC, the CNC, and in partnership with the MIA and Villa Medici, launch the
Scenari Transalpini project, a transnational workshop for feature film scripts that provides support for 6 screenplay
projects, 3 of Italian initiative and 3 of French initiative, whose authors will benefit from meetings under the guidance
of experts in co-production, distribution and international sales. The selected projects that will participate in a public
pitching session at the MIA are: the comedy TITANO by Lorenzo Ongaro; the romantic comedy IF PARIS HAD THE SEA
IT WOULD BE A LITTLE BARI by Paola Netti; the dramas AMES BLANCHES by Anna Ambrosino; LONG FEU-FIRE AWAY
by Anne-Sophie Bally and Manuel Billi; ELVIS AND ROMEO by Haicha Ladrouz and LES MACARONIS by Johanna
Legrand.

SHOOT THE BOOK - MIA EDITION

Still in the context of the Franco-Italian collaboration, this year will see the first edition of Shoot the Book-MIA Edition,
a market platform for literary adaptations created thanks to the curatorship of the Société civile des éditeurs de langue
francaise (SCELF) and the support and collaboration of the Institut francais Italia and the Ambassade de France. A
delegation of French publishers composed of Flammarion, Glénat, Mediatoon, Madrigall, Albin Michel, Auzou, Editis,
Robert Laffont, Steinkis, Liana Levi and a selection of Italian publishing groups will present a selection of titles selected
among the most important new editorial releases of the year, whose audiovisual rights are free for the international
market.

TORINO PIEMONTE FILM COMMISSION DEVELOPMENT FUND
As part of the activities of the Piemonte Film Tv Development Fund, a partnership with MIA was born, offering 6 film
projects supported by the fund the opportunity to present themselves to a large audience of decision makers in a
dedicated “pitch session” during the Roman market. The 6 feature films, selected by an editorial committee composed
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of representatives of the Film Commission Torino Piemonte and MIA, will be able to benefit from the consultancy of
an international expert in preparation for the “pitch session” and will have access to a structured session of one to one
meetings with a delegation of national and international accredited guests selected by MIA. These are the titles
selected: BEYOND THE DESERT, by Andrea Parena (Redibis Film); DISORDER, by Giacomo Abruzzese (Dugong); IDDA,
by Irene Dionisio (Kino Produzioni); INCOMPARABLE, by Stefano Croci (Cinefonie); SPORCO, by Giada Bossi (Elsinore
Film); TINA, by Simone Catania (Indyca).

EBU — PROUD TO PRESENT
As part of its partnership with the EBU (European Broadcasting Union), which is renewed for the third consecutive
year, MIA hosts Proud to Present, a showcase of the best of scripted series presented by major European broadcasters.
The event will allow EBU members to share their best drama productions, including recently produced programmes
and projects awaited by the market.

UNBOX
To enhance the collaboration with Alice nella Citta (a younger audience skewing Film festival held in Rome), on the
occasion of the tenth edition of the MIA and the second edition of the Short film Days (Rome, 16" to 18" October), a
partnership has been created to promote the circulation of IP for the audiovisual market: MIA will host a session of
UNBOX, a project linked to emerging directors of short films who aspire to make their debut for cinema and series.
The event aims to be a decisive moment in the process of building the production architecture of the projects that will
be presented during a pitch session followed by B2B meetings with a group of producers accredited to the MIA.

THEMATIC PANELS

Focusing on global trends and the future of the audiovisual industry, MIA 2024 presents a series of must-attend panels
on diverse themes, aimed at exploring the most significant transformations within the international audiovisual
landscape.

As the global scripted TV business continues to face severe challenges, understanding what's going on, why it's going
on, and what you can do to navigate it becomes crucial. In the session Navigating Uncertainty: The Key Scripted
Content Trends You Need to Know to Survive, Guy Bisson will draw on detailed data from Ampere Analysis to explore
the end of peak TV and explain how the strategies of global streamers and local broadcasters are changing the type of
content that is in demand. Find out where growth opportunities still exist, what type of content is still getting
commissioned and how the changing face of content licensing is influencing the wider business.

In The Creatives: A Collective Force in Motion The Creatives - an alliance of internationally renowned producers - will
share their experience in redefining the film and television landscape through innovative projects and co-production
collaborations, combining networks, and forging strategic joint ventures . With Carole Scotta, Founder, Partner and
Producer, Haut et Court (France); Mike Goodridge, Founder and CEO, Good Chaos (UK); Leontine Petit, CEO, Lemming
Film (Netherlands); Roman Paul, Founder and Co-CEO, Razor Film (Germany); Synngve Hgrsdal, Producer and CEO,
Maipo Film (Norway).
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In a rapidly evolving industry, the conversation about the role of Artificial Intelligence is essential, as it will redefine
the way content is created, distributed and consumed. In the panel Future Impact of Artificial Intelligence on
Audiovisual Production, producer Radek Wegrzyn (Magical Realist); producer and EPC President Dariusz Jablonski
(Apple Film); Christina Caspers-Roemer, Managing Director of Trixter - a leading visual effects studio in Germany,
integrating innovation and creativity in the field of digital production - and Miki Mistrati, Executive Producer of
Snowman Production behind the film If Pigs Could Talk (2024) - which used Al in an ethical way, and Ariens Damsi,
CEO of the Italian Eliofilm, will join in a conversation moderated by Erik Barmack, CEO and Founder of WildSheep
Content and founder of Al in Hollywood. An essential meeting, organized in collaboration with Creative Europe Desk
Italy MEDIA, which will delve into the transformative role of Al along the production chain by examining the
implications of the recent Al Act of the European Commission, which will be introduced by Martin Dawson, Deputy
Head of Unit Audiovisual Industry and Media Support Programmes, DG CONNECT, European Commission.

Organised by the European Commission’s Creative Europe MEDIA in cooperation with MIA, the event is a key platform
for dialogue between policymakers, financiers, and audiovisual stakeholders. This year’s theme, Investment: for the
competitiveness of the European audiovisual industry focuses on enhancing the EU's global competitiveness in the
audiovisual sector through debt and equity finance. The panel - introduced by Giuseppe Abbamonte, Director for
Media Policy and Copyright, General Directorate CNECT, European Commission, and Nicola Borrelli, Director, General,
Directorate for Cinema and Audiovisual of the Italian Ministry of Culture - will discover the vast potential of the
audiovisual industry, engage with the innovative financial tools for creative industries under the InvestEU and Creative
Europe programmes, including Medialnvest and CCS Guarantee and network with industry professionals and
investors. With Gianluca Massimi, Head of Division “Mandate Origination and Relationship Management”,EC/EIB;
Andrea Scarso, Partner and Investment Director of IPR.VC, and Carlotta Calori, Co-Owner of the Italian outfit Indigo
Film. The session will be moderated by Sky journalist Mariangela Pira.

In the session Wellbeing in Productions: From Script to Screen, Dr. Jake Knapik, Clinical Psychologist specializing in
mental health and wellbeing within the entertainment industry, alongside Valeria Bullo, Wellbeing and Inclusion
Consultant for film and TV, will lead a relaxed yet impactful conversation on how to integrate wellbeing into the heart
of your production culture. We'll discuss considering mental health from the outset, fostering inclusive environments,
and offer practical examples and tools that production teams can implement to support the wellbeing of everyone
involved.

HOSTED HIGHLIGHTS

Also returning to MIA is the Presentation of the Report on National Audiovisual Production by APA (Audiovisual
Producers Association), which has reached its sixth edition. The Report has established itself as a crucial tool for the
audiovisual industry, offering assessments and analyses on the evolution of the sector, becoming a strategic reference
for guiding national regulatory and industrial dynamics, highlighting the value of investments in the sector and
providing a glimpse into future scenarios for the audiovisual industry. The presentation will be held by APA President
Chiara Sbarigia .

Also curated by APA, in collaboration with CEPI - European Audiovisual Production Association, is the panel
Transposition of the DSM Copyright Directive in EU Member States - Impact on Audiovisual Productions. Legal
aspects and practical consequences in the different national experiences, a comparative approach to highlight the

A brand and a project produced by Supported by With the contribution of Official Sponsor Under the patronage of

madeinitaly.gov.it

) S Creative SR MINISTERO 3, e =3 £, istes debe mprese N . vl
Airca A B R R @S Ommr | GUniGedt | eumages 6l

23



MIA 10

MERCATO 10™ EDITION
INTERNAZIONALE
AUDIOVISIVO

ROMA, OCTOBER 14 »18 2024

state of harmonization, with a focus on the criteria adopted in different countries to determine the adequate and
proportionate remuneration, either in contracts and/or collective bargaining agreements, and rules governing
transparency obligations.

The appointment with From the Page to the Big Screen, part of the roadshow of seminars organized by ANICA (Italian
Association of Film, Audiovisual and Digital Industries) in collaboration with the Directorate General of Libraries and
Copyright of the Italian Ministry of Culture, offers masterclasses held by writers, directors, screenwriters, producers
and professionals of the audiovisual sector, with the aim of analyzing the development phases of a film starting from
the screenplay. This year's protagonist is director Cristina Comencini.

The Producers’ Union of ANICA will also host a panel entitled Success or Failure? That Is the Question. How Criteria
and Rating Scales Can Be Different in the European Film Producers' Perspective, a conversation between European
film producers who will analyze criteria for achieving economic sustainability in film production, with a particular
emphasis on the producers' perspective. While highlighting the critical - but not sole - role of theatrical distribution, it
will examine the various release channels for films and how these impact project selection and development.
Participants will discuss the key factors that guide decisions to produce, co-produce, or abandon a project, along with
the KPIs that determine a production's success or failure. The panel will also explore how these economic
considerations align with production cost dynamics in Europe, addressing the challenges of an evolving international
market and the shifting landscape of the audiovisual industry. The panel will include Benedetto Habib of Indiana
Productions, President of the ANICA Producers Union; Carlotta Calori from Indigo Film; Marie Ange Luciani, from Les
Films de Pierre; Hans Everaert from Menuetto Film; Philipp Kreuzer, CEO of Maze Pictures (Germany). The Panel is
moderated by media analyst, Federica D'Urso.

Organized by German Films, the panel The New German Film Law in 2025 - with producers and representatives of the
German industry including Philipp Kreuzer, CEO of Maze Pictures; Jonas Dornbach, CEO of Komplizen Film and Birthe
Klinge, Funding Executive of the German Federal Film Board - will present the new film law expected next year and
discuss tax incentives and new funding opportunities. An occasion to find out how the new German film legislation,
coming in 2025, will transform the film industry in Germany and the possibilities for co-production with European
partners, including Italy.

MIA BUYERS' CLUB: SUPPORTING THE THEATRICAL DISTRIBUTION

The MIA program dedicated to international distribution, conceived to support the circulation of films with a special
focus on theatrical distribution, is back for 2024. In the sessions of Comin'UP - the program for sales agents that offers
an exclusive space where buyers can present previews of films still in production - scenes, excerpts or teasers of films
to be released between December 2024 and 2025 will be shown. Thanks to the Work in Progress programme, C EU
Soon will also be able to see European films in post-production that are looking for international distributors. To
support films and theatrical distribution, the Market Screenings are also back, from previews to the latest films just
seen at the most important late summer festivals, he MIA offers sales agents a strategic space for their market
screenings.

MIA AWARDS 2024
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During the closing ceremony of the tenth edition on October 18", awards will be presented to the works featured at
MIA, including the inaugural MIA Development Awards.

MIA DEVELOPMENT AWARDS
Over the past ten years, MIA has witnessed the growth and transformation of the audiovisual industry, embracing
new models and paradigms. MIA has played a pivotal role in the support of the development, financing, and
distribution of the projects that have participated, earning recognition as a valued partner within the international
industry. To further support the audiovisual sector and celebrate its tenth anniversary, MIA is introducing the MIA
Development Awards for the first time in the market history. These awards will honor four categories within the Co-
Production Market, with prizes presented to the selected projects showcased in the Pitching Forums:

° MIA DEVELOPMENT AWARD FOR OUTSTANDING ANIMATION PROJECT
° MIA DEVELOPMENT AWARD FOR OUTSTANDING DOC PROJECT
° MIA DEVELOPMENT AWARD FOR OUTSTANDING DRAMA PROJECT

° MIA DEVELOPMENT AWARD FOR OUTSTANDING FILM PROJECT
The cash prizes will support the development of the winning projects in each category and will be awarded by a jury
of international industry experts.

PARAMOUNT NEW STORIES AWARD

The award, which confirms the synergy inaugurated five years ago between Paramount and MIA, will be given by a
jury of experts selected by Paramount and MIA, to the story that reflects the values of diversity, equity, inclusion and
representation, through a unique, new and international language, with the potential to create positive social impact
on its local communities and a global audience. Paramount has always been committed to promoting diversity, equity
and inclusion. The Award will be assigned across the 4 categories of projects in the official selection of the Co-
Production Market & Pitching Forum of the MIA. As a global media company with worldwide reach, Paramount
believes in the fundamental importance of reflecting, celebrating and elevating the diversity of its audiences within its
content and behind the scenes. The group implements solutions that advance DEl across its business, including through
content, workforce and talent development, and community and social programs.

GEDI VISUAL AWARD
GEDI Digital will award the GEDI Visual Award to one of the titles selected in Italians Doc It Better, the showcase of
the Doc & Factual Division of MIA that over the years has established itself as the main international showcase of the
best Italian documentary products. The winner will be supported in its promotion and distribution activities, being able
to access an unparalleled visibility platform thanks to the means of the GEDI Group. GEDI Digital, in fact, will be the
film's media partner and will accompany it throughout its distribution and festival journey.

SCREEN INTERNATIONAL AWARD
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The award consists of special press coverage by Screen International for a film selected for C EU Soon, when it is
released in theaters or makes its debut at international festivals.

WIFTMI AWARD
MIA, in collaboration with Women in Film, Television & Media Italia ( WIFTMI), hosts the third edition of the WIFTMI
AWARD assigned to an Italian scripted project selected within the Co-Production Market & Pitching Forum of the
Animation, Drama and Film divisions. The award - an editorial consultancy will go to the project with the greatest
potential for realization based on criteria related to the themes of eliminating gender inequality, positive
representation, balanced representation, diversity and inclusion.

BIXIO AWARD

Among the hosted awards, the Carlo Bixio Award returns, now in its 12th edition. The competition, promoted by RTI,
APA and RAI, is aimed at authors under 35 who are asked to present a serial project without genre limits, which
respects the values of novelty, originality, creativity and internationalization that the Award has always promoted. In
compliance with the alternation - edition after edition - between the 2 promoting broadcasters, RTI will be the one to
put up this year's awards.

The Competition is supported by SIAE, which awards the “SIAE Idea d'Autore” plaque to the screenplay that stands
out for its characteristics of innovation and creativity, and from this year also by SanPaolo Invest, of the Fideuram
Intesa Sanpaolo Private Banking Group, which will give recognition to the project that stands out for its quality and
ability to attract an international audience.

3k ok ok ok sk ok sk ok ok sk ok skkosk sk k sk k

MIA is made possible through the collaboration and synergy of a dedicated editorial and organizational team, led by
Director Gaia Tridente, playing a vital role in the event's success and growth over the years.: Francesca Palleschi, Head
of Film and Deputy Director; Marco Spagnoli, Head of Doc & Factual and Deputy Director; Paolo Ciccarelli, Head of
Drama; Alexia De Vito, Head of Film Co-production Market, Ben Pace, International Programming Manager,
Doc&Factual; Carla Vulpiani, Manager of Animation Content; Federico Cadalanu, Programming and Director's Office
Coordinator. At the helm of the website and the miadigital.it platform Sergio Garufi, Head of MIA Digital and Editor in
Chief; for communications and PR Marta Bertolini, Head of Corporate Communications and PR; Lorenzo Fiuzzi, Head
of Business Affairs; Francesca Campagna, Head of Guest Relations and Hospitality Management; David Habib, Event
Manager and production coordinator, and Matteo Pollone, curator of the official catalogs.

Media Partners of MIA 2024 are: Box Office Italia, Box Office Spagna, C21, Deadline, Ecran Total, Fortune Italia, Italian
cinema, Italy For Movies, Le Film Francais, Modern Times Review, Rai-Radiotelevisione Italiana, Screen International,
Senal News, The Hollywood Reporter, Tivu Italia, Tivu Spagna, Variety, World Screen. | Media Supporters of MIA 2024
are: Animation Magazine, Business Doc EU, Cinema & Video International, Cineuropa, European Animation Journal,
Prensario International, Prima Comunicazione, Skwigly.

Abrand and a project produced by Supported by With the contribution of Official Sponsor Under the patronage of

madeinitaly.gov.it

) AS Creative S MINISTERO 3, e - £, istes debe mprese o .. =l
A‘“N'CA A |} - RS R B @IS == | GUniCredit | eurmages &

26



MIA 10

MERCATO 10™ EDITION
INTERNAZIONALE
AUDIOVISIVO

ROMA, OCTOBER 14 »18 2024

The complete program is available on MIA website: www.miamarket.it

For more information
Wez Merchant: wez@strike-media.com Jazmin Kuan Veng: jazmin@fusioncommunications.com

Marta Bertolini
Head of Corporate Communications & PR MIA | Mercato Internazionale Audiovisivo
m.bertolini@miamarket.it
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